
HOW TO GOOGLE MY
BUSINESS

W H A T  I S  G O O G L E  M Y  B U S I N E S S ?

Google My Business (GMB) is a free, easy-to-use tool that helps businesses manage their online presence and appearance in Google
Search and Google maps. If you’ve ever searched for a business’ name, you’ll often see their GMB “knowledge panel,” a card containing
important information customers want to know about local businesses, show up first. 
 
If you’re on mobile, it will often be the top result before the organic results. If you’re on desktop, it will be displayed just to the right of
the organic and paid search results like the pictures below. 
 
As you can see the knowledge card displays a lot of valuable information customers want to know. At a quick glance you can learn a lot
about a business & whether or not you want to visit.

W H A T  A R E  T H E  B E N E F I T S  O F  G O O G L E  M Y  B U S I N E S S ?
 Increased visibility in search 
 Better experience for buyers 
 More traffic to your website, social channels and front door
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An optimised GMB page helps Google understand more about your business so it can help match you with other types of search queries. 

H O W  T O  G E T  Y O U R  B U S I N E S S  U P
 Go to www.google.com.au/businesses & click START NOW 
 Enter you business name 
 Enter the address of the business location - only if your business engages in face-to-face interactions with customers.
 Specify the areas you serve - this is so Google can accurately surface your business for searches in those areas
 Choose your business category - this is very important as it influences the kinds of search terms you appear in Google for. While you
are able to adjust later, we'd recommend researching competitors to find the most accurate category
 Add a phone & website URL - not compulsory but strongly recommended if you want to take advantage of GMB functionalities 
 Complete your GMB verification 
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H O W  C A N  I  O P T I M I S E  M Y  L I S T I N G ?

Businesses with photos receive 42% more requests for directions to their location from Google users & 35% more click throughs to
their website than businesses that don't have photos
Showcase your product & offering in images - photos of customers enjoying your meals, a tour group on the best bit of the tour, a
customer being attended to by service staff, a picture of the shopfront so it is easily found etc. 

Upload lots of great images 

Respond to all reviews 
The reviews on your GMB page can be a deciding factor in whether or not a buyer engages with your brand. When making a purchase
decision, people look to others for their opinions. So it is important to get customers to write reviews & for you to respond to the
reviews, both positive and negative. 

Use Posts to promote events, offers & content
The best use this function is to post any upcoming events, special offers or articles or new news. It allows to post timely relevant updates
right on Google Search & maps to help your business stand out to potential customers. 

Upload to Photos (once you click the 'upload' button it will ask photos or videos. Here they autoplay 
Upload videos as a Post 

Upload videos 
There are two ways to promote video on GMB: 


